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Consumer Trends

By Bisser Georgiev

Pounding the pavement in 49 countries, LiveTrends Design 
Group has captured movements sure to make for hot products 
on your shelves in 2015.

Tracking Up- 
To-The-MinUTe 
Trends

O
ver the last 40 years the green 
industry has been evolving in 
the most incredible ways: from 
the Flower Power days of the 

‘70s to the big box explosion in the ‘80s and 
‘90s, to the revolutionary plant genetics and 
technologies that were introduced during the 
last decade.

Today, our industry is thriving, and the 
excitement and optimism is felt across all 
sectors of the supply chain. All signs show 
that this will be a great year for horticulture. 

Plants are finally hip again, and people of all 
ages love them. Products aim to deliver beauty, 
inspiration and affordable luxury for all income 
groups: from the conservative Pinterest mom, 
to the extravagant mansion owner, to the 
broke college student in a dorm room. 

With this comes the realization that we no 
longer sell plants and pots. We create and 
market fashionable accessories to be used in 
well-designed décor settings. 

This leads us to the question: How do we 
see ourselves and our businesses? Are we still 

in the plant business or are we in the home 
fashion industry? The answer is quite evident: 
We are definitely in the home fashion field.

Design is now becoming the single most 
important element in the supply chain of living 
products. We mastered the science of growing, 
packing, logistics, distribution and retailing. 

Now we need to focus on what is the most 
important: the purpose of our products and 
how they inspire our consumer.

This shift of thinking is not easy. It requires 
acute awareness of consumer and fashion 
trends, it requires anticipation of what’s 
coming next, and it demands an open mind 
to what is truly beautiful and inspiring – today 
versus yesterday.

Our creative team at LiveTrends and SK 
Ceramics is constantly on the lookout for what 
is happening in our society, and what colors, 
shapes and designs are coming up next. The 
following examples are just small snippets of 
our Annual Trends Guide, which we publish 
every year as a guide for our retail and  
grower partners.

PurPose:
urban Living

When it comes to purpose, urban living is 
shaping up as a leading trend. 

The migration from suburbia to downtown 
areas is a growing socio-demographic trend. It is 
defining our preferences for style and design.

Smaller living spaces demand décor with 
smaller products and solutions for vertical walls.
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CoLors:
soft Pink & gray

The light contrast of soft pinks and grays is romantic 
and artistic at the same time. 

Duo-tone designs within the same product – whether 
with pink and gray or other colors – are becoming 
popular as well.



AMERICAN MADE. AMERICAN STRONG.

• Prime galvanized steel for indoor & outdoor use

• Economical long-term alternative to plastic signs

• Durable galvanized construction for years of use

• Available in assortment of standard & custom sizes

Tel: 972.494.3900 • Fax: 972.494.1605
Toll Free: (800) 829-8225

Email: sales@colmet.com
colmet.com

©2015 COLLIER METAL SPECIALTIES LTD.

Signs Educate. 
Signs Persuade.

Signs Sell.

Helping Garden Centers Look Their Best!

Largest Manufacturer of Steel 
Landscape Edging & Galvanized 

Nursery Sign Holders in the Industry
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styLe:
raw nature

Raw nature continues to be a dominant trend in style. The usage of reclaimed 
wood, tree branches, stone finishes and natural accessories will continue to appeal to 
the senses of the vast majority of consumers. 

Write in 811
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Write in 812

Pond & Stream Pumps
Setting the new standard:
• Attractive packaging
•	 Quality,	affordable	pump	pond	
owners	can	trust

•	 Energy	efficient,	oil-less	pump
•	 Excellent	flow	rates	in	compact	size
•	 Perfect	for	new	ponds	or	as	a	
replacement	pump

•	 Three	sizes	are	available	with	flows	
from	1850	to	4250	gph

Request	free	EasyPro	catalogs	at	
easypropondproducts.com/catalogs	
or	call	800-448-3873

Write in 813

EASY GARDENING & LANDSCAPE
PRODUCTS WITH GREAT PROFITS

Manufactured in the USA by

4774 S. 1000 E. • Brazil, Indiana  47834 

765-344-1619

Build a sandbox for the childrenCreate your own vegetable garden

Adjusts to
Multiple Sizes,

Shapes and
Heights

“Raised Garden Beds are a fast  growing trend. Redy-Garden is made to help maximize your profits.”

Everyone wants a beautiful yard.
Redy-Edge makes that happen. The flexible
design lets you customize the shape you
want whether it’s a straight edge or a curve.
REDY-EDGE is also adjustable so modifying
a design is no problem. Customers and
their neighbors will be asking for more 
so stock up on REDY-EDGE!

Call now and ask
how about our 
special discounts
and how we can
increase your 
bottom line.

“Our Redy-Edge sales are doubling every year.”
Ian Hill, Ozco Building Products

The flexible
design can

curve around
an edge

Increase your sales - help your customers
own a REDY-GARDEN! Customers will also
need planting soil, mulch, seeds, and plants;
thus boosting your sales of other items along
with your sale of the Redy-Garden!

■ Unique Interlocking design
■ Made from Aromatic Red Cedar
■ Functional and Friendly

■ Simple Beauty
■ Unique, Flexible Design
■ Easy to: INSTALL, MOVE & MODIFY
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MateriaLs: 
CoPPer

Copper is becoming a growing trend in material usage. Its warmth and 
softness create a feeling for a modern yet homey atmosphere. Copper-
colored finishes are also found in ceramics and glass.

texture:
Powdery Matte

This year matte finish (versus shiny) is leading the charts in the texture 
category. Especially appealing is the usage of powdery soft finishes, with 
an almost tactile quality.
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Your customers will dig the idea of no digging!

Call or click for samples, pricing and merchandising options. 
800.334.3776    dimexcorp.com

Small merchandising footprint 
■

Customers love how easy it is 
to handle and install 

■
Durable, high-quality, 

recycled materials 
■

Made in the USA by Dimex LLC

Call or click

Made in the USA by Dimex LLC

Write in 815

Bisser Georgiev has an eye for the next big thing as founder and CEO of LiveTrends Design Group, 
which combines ceramic pottery, living plants and specialty gifting items into one simple promise for 
beauty and simplicity. He can be reached at ideas@livetrendsdesign.com. 

design:
siMPLiCity

Heavily ornate is out and simplicity is in. Smooth, calm and unpretentious 
designs are becoming really popular across all demographic and income groups. 


