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All Eyes on Retail

By Abby Kleckler

During the 2017 California Spring Trials in April, exhibiting companies showcased incredible 
displays and concepts ready for the independent garden center.  

 Tasty Ideas
1. Hort Couture showcased its edible varieties with 

a stunning farm-to-table concept. New intros were 
dropped into the wood table as the main dishes and 
other popular varieties were the side plates. 

2. Dümmen Orange’s “Savor the Flavor” concept 
has POP that easily identifies herbs for grilling, 
pizza and tea. 

3. Foodscaping, or planting ornamentals and 
edibles together, is a huge trend and Sakata 
highlighted it. 

4. This Asian vegetables pallet display at American 
Takii had everything to make a delicious salad. 

We also saw rebranding on display for the first 
time from both

5. Bushel and Berry, formerly Brazelberries, and 
6. Burpee, which modernized its look. 
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Customer     
  Interaction

You want to know what your customers think 
and Benary had a handful of social media ideas 
such as:

1. Stakes to remind people to like you on 
Facebook and 

2. A photo opportunity for them to choose and 
share their favorite variety. 

3. Bailey Nurseries’ #LetsAskAmy initiative 
can give consumers answers to any of their 
landscaping questions. It’s all about combining 
technology with planting.

 

Showcasing    
  Perennials 

1. J Berry is putting hydrangeas in decorative 
containers with its Deckorations program to make 
flowering shrubs the impulse buy that annuals can 
be at retail. 

2. An impressive display with a grill and some logs 
put echibeckia on display at Pacific Plug & Liner. 

3. First-year flowering perennial combinations 
continue to be a focus at Dümmen Orange, 
displayed nicely this year on hanging stages.

4. What a difference a colorful pot can make 
with perennials, as seen at Danziger.  

 

POP that Pops
1. Halloween point-of-purchase materials can 

extend the season, shown here with ‘Painter 
Sunfire’ dahlia from PlantHaven. 

2. Florist Holland’s new Pure Blooms campaign 
is trying to get people to bring their gerberas 
inside to help improve air quality and remove 
harmful pollutants. 

3. Gediflora has revamped all of its tags to 
simply be color-specific for easy identification at 
the garden center — they also had chocolate with 
chrysanthemum extract filling.

4. Take the season into fall with Effortless 
Autumn by Dümmen Orange that uses simple tags 
and upscale containers for decorating with plants. 
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Crazy for    
  Combinations

1. Syngenta Flowers showcased its Kwik 
Kombos with a simple, yet creative, ladder display.

2. This calibrachoa wall from Ball FloraPlant 
may not quite fit into the category, but it 
showcases how the different colors in the 
Conga line can play nicely in combinations. 

3. It’s not all about the flower power. This 
display from Terra Nova Nurseries focuses on 
combos with interesting foliage. 

4. The Grab & Gro program from Dümmen 
Orange would walk customers through 
grabbing the soil mix and container, then 
picking an accent plant, a base plant and a 
cascading plant, and then planting a container, 
all in five simple steps. 

5. The 2018 National Recipes from Proven 
Winners are Lilac Festival, Summerfest and 
Enchanted Garden. 
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PLACE YOUR ORDER TODAY 

1-800-457-1859  
www.StarroSeSandPlantS.com 

Gardeners and homeowners across 
the country are asking for Drift® 

Groundcover Roses. They love their 
tidy size, the non-stop bloom and 

exceptional disease resistance. 

Your customers have caught 
our Drift…you should, too.

GARDENERS 
HAVE CAUGHT 

OUR DRIFT...  
have you?

 

Good Ol’Creativity 
1. These ostriches featured all different varieties 

and were a popular photo op at Dümmen Orange.
2. Concrete blocks and some slats of wood at 

Proven Winners made for the perfect backdrop to 
lots of color and a relaxing space. 

3. It doesn’t get much simpler than an empty 
baby pool to showcase Little Duck marigolds from 
AmeriSeed. 

4. So many everyday items could be found in this 
lavender display at Pacific Plug & Liner. 

5. Chalkboard-like displays were seen all over 
at Syngenta Flowers, and adding a string of lights 
and some shiny trash cans full of the new Sunfinity 
sunflowers really made this display jump out at you.

6. The floating garden idea at Sakata was a hit, 
and they even had information about how to create 
it with craft store materials.  
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Minimal       
  Maintenance 

1. Terra Nova Nurseries says it’s often asked to 
use its plants in miniature gardens, so they potted 
up ideas to show how the green goods and 
hardgoods can work together. 

2. HMA Plants had a succulent hammock to 
showcase some of its varieties. 

3. Air plants are hot, and Dümmen Orange kept 
it basic but effective when displaying its tillandsia. 

4. HMA Plants also may have had the display 
with the greatest impact of the week. Its 
succulent volcano had 360-degree appeal. 

the 
Play It 

and 
the  Classics

The ONLY
continuously blooming  

crapemyrtle

 www.lacebarkinc.com   •  405-377-3539

®

®

 • over 100 days of uninterrupted flowering  • disease resistant  

®

®

 Again 
  Collection

 www.lacebarkinc.com   405-377-3539  sales@lacebarkinc.com

  double 
  Dynamite

  double 
  

®
®

®
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ARE YOU RECEIVING 
OUR E-NEWSLETTERS?
Sign up today and start receiving  
the latest news and product 
information right in your inbox  
with these e-newsletters:

• Products

• Landscape Culture

• Retail Report
• Marketing Partners Program

v

WWW.LGRMAG.COM

 

Plants as a      
  Lifestyle  

1. Proven Winners’ new photography focuses on 
fitting gardening into your life with inviting spaces or 
even as lanes to a bowling alley. 

2. The first of a few inspirational books is the 
Cocktail Culture guide from PlantHaven, shown 
next to the show-stopping corydalis ‘Hillier 
Porcelain Blue’.

3. Something as simple as a table and chairs at 
American Takii can make customers want these new 
‘Evening Scentscation’ petunias in their yards. 

4. Camp Perennial at Pacific Plug & Liner screamed 
lifestyle with its nature-inspired themes.

5. The Kinder Garden program from Dümmen 
Orange originally debuted in Europe and aims to get 
the whole family involved.  

6. A “Be Inspired” book from Benary can give 
your customers dozens of ideas for how to use 
pansies, such as boutonnières or entertaining with 
edibles.      

NoveltyMfg.com   
800.4GARDEN

Coming 
Fall 
2017

From ‘she sheds’ to ‘man caves’ and beyond, Novelty can 
outfit every home decor trend with our new line of ArtStone 
planters. Dainty cones for tiny-tot plants and up to 14˝ pots 
accommodate larger, showy plants and shrubs. Look for 
these new additions at noveltymfg.com / 800.442.7336

Mini 3˝ 

Fiji 11˝  13˝  15˝

Kona 10.5˝  12.5˝  14.5˝ 

Cali 6-14˝
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