
Sorting Through the Gifts
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We’ve been to quite a few garden centers around the
United States and Europe, and through those trips
we’ve discovered that there are hundreds of product
categories that can be considered gifts. Gift depart-
ments are often a smorgasbord of collectibles, pic-

ture frames, candles, apparel, etc. Just about anything can be a gift; so we
were curious about what to do with this department: how some of you dis-
play such a broad product offering, how you decide what to buy
and…well…how you run your gift department. What we found is that peo-
ple are all over the board, so we found two garden centers to typify the ends
of the spectrum when it comes to philosophies about the gift department. 

When it comes to the category of gifts, just like any other category with-
in your store, you have to decide who you are and just how the category
will fit in. Boxwoods Gardens & Gifts, Atlanta, Ga., is just what the name
implies. “We are 1⁄3 gifts, 1⁄3 garden and 1⁄3 antique,” said Dan Belman, co-
owner. So, they focus very heavily on gifts. On the other end of the spec-
trum is Alden Lane Nurseries, Livermore, Calif. “We are in the plant and
garden business,” said Jacqueline Courtright, owner. “I treat gifts as a lovely
accessory to the garden business. It’s definitely not our main business; we
do it as a convenience and to provide inspiration to the customers.” For
both of these businesses, their philosophies work because they know their

market and their customers. You also have to remember who you are when
you’re buying and displaying gifts in your store.

BUYING
Trends are always a help when it comes to buying gifts. Boxwoods

considers the trends when buying, and gift shows are a great place to
see these trends. “We go to gift shows. Randy [Korando, co-owner]
and I go to Europe four times a year on buying trips to see emerging
trends and for antiques,” said Belman. “We also go throughout the
United States on buying trips.” 

Courtright has seen a more general trend that has emerged over the
50-plus years Alden Lane has been open. “I think we’re getting back to
garden gifts,” said Courtright. “We certainly do hand lotions and pot-
pourri that is very botanical, but I think we’re going to be moving away
from the more ‘plush’ gifts. I think we’re coming full circle back to the
garden gift/botanical kind of category.” 

And, don’t forget to use a little of your taste when it comes to buy-
ing. “We don’t buy anything we don’t personally like,” said Belman,
“and we strive to truthfully have bang for the buck. So whether it’s an
inexpensive item or, in some cases, a very expensive item we have to
feel like it’s a good value.”
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The gift category can be overwhelming, but a little help from your peers might lead you in the right direction.

             



Light 
LeashLite is a small light device with three white LEDs. It
mounts and/or clips to any retractable or conventional leash.
Just attach it to the top of a leash or to your dog’s collar. It is
also ideal for hands-free tasking like changing a tire, working

under the hood or under the sink. The
LeashLite comes with high-capacity lithi-
um batteries that provide more than 15

hours of light, and it is covered by a five-
year warranty. CMI. (800) 264-7652.

Write in 1498

Lotion 
Gardeners Skin Saver nourishes skin, protecting
it from dryness and chapping. Gardeners Skin
Saver helps wash dirt off easier and soothes
rough skin. Ingredients included in the 2-oz.
container are herbal extracts of calendula flow-
ers, rosemary and lavender in a base of canola
oil, castor oil, beeswax and corn starch. All
Terrain. (603) 763-8800. Write in 1500

Backpack 
The Bandicoot convertible backpack has a
detachable Joey clutch to provide two bags in
one. The Bandicoot features adjustable and
removable wide shoulder strap, sturdy nickel
buckles and snaps, water resistance and much
more. The Joey features water and stain resis-
tance, removable shoulder strap, sturdy polished
nickel zipper closure and more. Available in
Robin’s Egg Blue backpack and avocado clutch,
red backpack and safety orange clutch, and
black backpack and moss clutch. Loom. (415)
381-2820. Write in 1503

Photo box 
Part of the Nature’s Accent l ine, this

Carousel Revolving Photo Box displays
six 3x5-inch photos that are stored
inside. Handcrafted of Sisham wood

with silver-finished brass inlays and
acrylic inserts, the photo box is available

in three different animal designs: bear,
dolphin and elephant. K&M

International. (800) 800-
9678. Write in 1504

Candle
This large two-wick candle is made of
crystalline, all-natural vegetable wax. It
is available in 15 color-infused scent
medleys, including the newest fra-
grance, Jasmine & Sage, which exudes
serenity and femininity. JOYAcandle.
(718) 852-6979. Write in 1495 ç

P R O D U C T  F O C U S

DISPLAY
One thing that Boxwoods and Alden Lane seemed to have in common

is their philosophies on displaying gifts — make sure they’re shoppable. “I
think the lesson we’ve learned over the years is that it is important to have
what I call buyable critical mass,” said Courtright. “The display should not
be so lean and beautiful that customers are afraid to ruin the beautiful dis-
play.” Belman agrees that the displays should be well stocked. “The expres-
sion you can’t sell off an empty cart holds true for us,” added Belman. “We
never have an empty cart; sometimes it’s even hard to see the cart.”

So now you know you have to fill up that display, but what should it look
like. Garden center owners often find ideas from lots of different places.
For example, Alden Lane finds ideas from other retail outlets. “Traveling,
going on roadshows, visiting different regions of the country really helps
with ideas,” said Courtright. “We’re all in the same business, but there’s
this fabulous creativity, and what [the other garden centers] do is different
even when they’re faced with the same set of needs or challenges; they all
meet those challenges in a different way, and I think that’s so fun to see.
We look to see what we can adapt or multiply.”

Boxwoods finds inspiration in its employees’ excitement. “We generate
display ideas internally just on a whim,” explained Belman. “It depends on
what products are coming in. We’re excited about a product when we buy

it, and it’s exciting to the people who take care of receiving and display; it
makes it easy if you’re displaying fun stuff that you’re excited about.”

YOUR MARKET
These two garden centers have two very different philosophies on the

world of gifts, and some of it might apply to you. 
For Boxwood, with their focus on gifts, more is better. “If a little is good,

then a lot is better,” said Belman. “So we over-merchandise — we stock a
lot,” which works for them; gifts are a huge part of their business. 

But, if the focus of your business is far from the gift world, it doesn’t
make much sense to invest a lot of money in gifts. “Through our time in
gifts we certainly got to the point where we had a whole warehouse full,”
said Courtright. “And it was really scary at the end of the year — instead of
handing out checks for bonuses [we were thinking] maybe it’ll be a case of
soap. All of our profit ended up in the warehouse.”

Last words of wisdom were given perfectly by Belman, “Don’t rest on
your laurels.” No matter what your market is, the gift category will always
take a lot of work to master. 

Carrie Burns is associate editor of Lawn & Garden Retailer. She can be reached by phone at
(847) 391-1019 or E-mail at cburns@sgcmail.com.
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Fragrance spray 
Fresh Wave sprays, gels and candles attract, cap-
ture and neutralize odors, leaving a clean natural-
smelling environment. Since there are no masking
fragrances or harsh chemicals, Fresh Wave odor-
neutralizing products are safe for humans, animals
and the environment. OMI Industries-Fresh Wave.
(800) 662-6367. Write in 1492

Figurines 
These 17 x 6 x 30-inch Jack & Jill figurines
replicate the childhood story we all
know. Each hold two 6-inch pots that
can be filled with just about anything.
Greenbrier Home & Garden. (316) 267-
7494. Write in 1497

Placemat 
All-Natural Seagrass Placemats are made from
renewable, eco-friendly aquatic plant fiber indige-
nous to the shallow coastal waters of the Pacific.
Seagrass is a durable, versatile and silky smooth
material that, here, has been hand woven by
skilled artisans into colorful placemats. Handmade
in Vietnam. Pacific Merchants Trading Company.
(888) 207-8999. Write in 1491

Cooking tool 
The PigTail turns, flips, moves and carries food. If
it breaks or fails to function as a result of normal
and anticipated use, it can be replaced for free.
The set of PigTails, which includes sizes ranging
from 12-19 inches, can handle anything from a
20 lb. tri tip to hot dogs, chicken, bacon, French
toast, shrimp, vegetables, etc. K2 Development.
(518) 398-6617. Write in 1494
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Wholesale Distributors of Water Gardening Products and Aquatic Plants
P.O. Box 2198 • Lebanon, VA 24266 • www.discountpond.com

1-800-979-09991-800-979-0999
or Fax (800) 837-0841or Fax (800) 837-0841

discountpond@aol.comdiscountpond@aol.com

• Over 2500 water-gardening products featured in 
our catalog.

• Fully-stocked warehouse - ready to ship throughout 
the U.S.

• All prices discounted from suggested dealer. 
Additional discounts on full-case quantity purchases.

• Good profit margin For dealers.
• Knowledgeable sales staff to assist with ordering.
• Aquatic Plants, Water Lilies, and Lotus.

Write in 775

Write in 767 Write in 792
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Lollipops 
This lineup of 50 tempting
and innovative lollipop fla-
vors ranges from chocolate
marshmallow sundae to cof-
fee liqueur. A high-margin
impulse item, lollipops can
be merchandised on attrac-
tive counter and floor dis-
plays or in compact standup
boxes. In addition, gourmet
gift  packs are avai lable,
including Dessert and After
Dinner Gift Boxes, Linda’s
Litt le Lol l ie Gift  Packs,
Cocoa Cones, and more.
Linda’s Lollies Co., Inc. (212)
447-6740. Write in 1493
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Soap 
A unique blend of jewelweed, clay and pine tar are
carefully formulated for this mild and cleansing bar of
soap. Ingredients include a vegetable soap base,
vegetable glycerin, oat protein, kaolin (natural clay),
tea tree oil, pine tar and garden balsam leaf (jewel-
weed). It is 99.8-percent natural. Burt’s Bees. (212)
986-7000. Write in 1499

Linen 
The warm colors and textures of
Italy are now available in the form of
table and kitchen linens from the
Romagna region of Italy. These sim-
ple linens help create the exact
ambiance felt in Romagna. The rich
colors enhance any tableware used
upon them. Ialuna. (650) 594-3953.
Write in 1496

Candle 
Bridgwater jar candles are available in case packs
of 12 with assorted fragrances; choose from 48 fra-
grances. The 22-oz. jar burns 100-125 hours, the
14-oz. jar burns 60-80 hours and the 3.75-oz. jar
burns 30-40 hours. Its zinc core wick provides a
clean and even burn. Bridgewater Candle
Company. (877) 843-2743. Write in 1502

Magnet
These animals have magnets in their hands, feet and
back and can hang on any magnetic surface, including
refrigerators and magnetic blackboards. Choose from 12
characters: pig, horse, bear, cow, elephant, zebra, lion,
monkey, cat, frog, bunny and dog. Each measures 81⁄2
inches tall. Gund. (973) 227-8600. Write in 1505

Syrup 
Toasted Almond Syrup and Black Walnut Syrup
combine the rich flavor of nuts cooked to per-
fection and blended with all-natural ingredi-
ents to make syrup for breakfast (oatmeal,
muffins, waffles) and as a topping for cheese-
cake, ice cream, yogurt or crepes. The syrup is
packed in 12-oz., flask-type bottles and fin-
ished with an elegant waxed top. Blackberry
Patch. (800) 853-5598. Write in 1501
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Write in 828

1628 West 75th Ave
Vancouver, BC  Canada  V6P 6G2
Tel 604-263-5527   Toll free 1-866-538-SOLE (7653)

www.HoleySoles.com 

• massaging footbed
• gripping tread
• waterproof
• bacteria-resistant 
• no odours
• warm in winter, 

cool in summer

Visit us atthe NLGS booth #817

comfortable
lightweight
foot support

Write in 795
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