
editor’s letter

Facebook: www.facebook.com/LGRmag

Twit ter :  @lgrmag

Pete Mihalek, managing editor
Phone: 480.941.0510 x 16 | E-mail: pmihalek@sgcmail.com

6 • LAWN & GARDEN RETAILER • AUGUST

Winner of 2010 and 
2012 Silver EDDIE 
awards for Best Full Issue

EDIToRIAL 

Editorial Office  847.391.1019

Tim Hodson Editorial Director
 thodson@sgcmail.com

Pete Mihalek Managing Editor
 pmihalek@sgcmail.com
 480.941.0510 x 16

Jasmina Dolce Green Goods Editor
 jdolce@sgcmail.com

Abby Kleckler Associate Editor
 akleckler@sgcmail.com

Jason Kenny Designer
 jkenny@sgcmail.com

ADvERTIsING 

Sales Office 817.731.9352 

Bob Bellew Vice President, Group Publisher
 bbellew@sgcmail.com

Felix Schilling  Account Manager
 felixschilling@sbcglobal.net

Amanda McAdam Integrated Media Consultant
 amcadam@sgcmail.com

Kim Sammartino Integrated Media Consultant
 ksammartino@sgcmail.com

Tina Kanter Sales & Marketing Associate
 tkanter@sgcmail.com

Donna Aly Classified Advertising Manager
 daly@sgcmail.com

sTAff 

Circulation Office 847.391.1028 

Doug Riemer Director of Audience Development 
 driemer@sgcmail.com 

For list rental information, call Geffrey Gardner at 845.201.5331 
geffrey.gardner@reachmarketing.com.

Lois Hince  Manager of Editorial 
 & Creative Services
 lhince@sgcmail.com

Erica Rivera  Print Media Supervisor
 erivera@sgcmail.com

Michael Porcaro  Marketing Director
 mporcaro@sgcmail.com 

 

EDIToRIAL ADvIsoRY BoARD

Jonn Karsseboom The Garden Corner

Jennifer Schamber Greenscape Gardens

Stan Pohmer Pohmer Consulting Group

coRpoRATE 

Karla A. Gillette Chairperson
Edward Gillette President, CEO
David Shreiner Senior Vice President, CFO
Ann O’Neill Senior Vice President
Rick Schwer Senior Vice President
Harry Urban Vice President, Events
Diane Vojcanin Vice President, Custom Media
Joel Hughes Vice President, IT
Halbert S. Gillette Chairman Emeritus 
 (1922-2003)

I think I’ve been around just long enough 
to consider myself a seasoned trade show 
veteran. With that said, it takes a little more 
today than it did, say, five years ago to 

knock my socks off on the trade show floor. 
With aisles and aisles and products upon 

products at each and every trade show, it 
helps to have a discerning eye — although 
getting overwhelmed can be much easier.  

This July at AmericanHort’s Cultivate’14 in 
Columbus, Ohio, my socks were knocked off.  
Yet it wasn’t the work of a single product, but 
the collective significance of 10.

Those 10, in no particular order, 
are: Organic Plant Magic plant food, 
MagnaMoist’s g-Bloom containers, hops 
from Leo Berbee Bulb Co., Anthura’s Ravello 
orchid, Plug Connection’s Pixie Grape, 
Spotlights from Very Cool Stuff, Weeks 
Roses’ ‘Carmine Jewel’ bush cherry, new 
introductions from Hort Couture, Spring 
Meadow Nursery’s honeysuckle ‘Sugar 
Mountain Blue’ and Cohen Propagation’s 
‘Happy Magic Giant Dijon’ petunia.

retailer’s choice
At first pass, this looks like a pretty random 

assortment of products. But they have one 
thing in common: They were all recipients of 
the Retailers’ Choice award at Cultivate’14. 

Hosted by The Garden Center Group’s 
Sid Raisch and Danny Summers, this award 
program was put in place to help retailers 
discover a trade show’s best new products 
for retail. At Cultivate’14, 12 participating 
retailers walked the show individually and 
at their own pace to find new, attention-
grabbing products. Later, the retailers 
reconvened to talk about their findings and 
decide on the winners.

In a recent email exchange, Sid explained 
to me the motives behind introducing this 
program at this summer’s Cultivate’14, SNA 
2014 and Farwest Show. 

“Retailers’ Choice Awards is the answer 
to years of frustration of listening to garden 
center owners complain that they would 
invest to send their staff to trade shows only 
to have them return to tell them that there 
was nothing new there,” Sid says. 

“Now they not only are made aware of 
the 10 Retailers’ Choice award winners, but 
also they have the opportunity to actually get 
involved by finding items to nominate.”

This type of interactive awards program can 
bring value to multiple fronts — trade shows, 
vendors, retailers AND consumers. And that’s 
what really knocked my socks off. 

Sid added, “Retailers’ Choice Award 
winners bring value to everyone. Retailers 
get a laser focus to find best-of-the-best new 
items. Their customers get the opportunity 
to buy the items. The show benefits because 
it brings value to attendees by bringing 
attendees through the show to locate the 
winners. People who are unable to visit the 
show are made aware of the 10 winners but 
also are encouraged to attend the show in 
the future to get first dibs on the new items 
as well as to find the other items that were 
nominated that appeal to them and their 
customers.” 

Like I said, multiple fronts. And just think 
if these winning products become winners in 
your retail space. Oh, the potential.

Reach out to The Garden Center 
Group’s Danny Summers at danny@
thegardencentergroup.com if you’d like to 
know more about this awards program and 
get involved.  

product potential


