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DeWitt Weed-Barrier ® Pro
Designed specifically for professional 
landscapers, contractors and garden 

center customers, Weed-Barrier® Pro provides 
total weed control while conserving water.

DeWitt Dew Right Tree Bag 
and Tree Mat Circle

Take the stress out of planting new trees 
with DeWitt Dew Right Tree Watering Bag.  
Use with the DeWitt Tree Mat Circle for the 

perfect planting system for new trees!

FABRICS FOR EVERY REASON. PRODUCTS FOR EVERY SEASON.FABRICS FOR EVERY REASON. PRODUCTS FOR EVERY SEASON.

IDEAL SOLUTION FOR:

• Parks & Recreational Departments

• Municipalities & Golf Courses

• Professional Landscapers

• Nurseries & Growers

• Homeowners

800.888.9669 
dewittcompany.com 

One Company. One Call. Over 600 Products!

TWBAG

TREE  WATERING BAG

SLOW RELEASE
TREE WATERING BAG 

MADE IN CHINA

TREE MAT CIRCLE
SOLD SEPARATELY

PRODUCT FEATURES:

Slowly Releases Water for 5-8 hours

•	 Safe to Use with Nutrient or Chemical Additives

•	 Commercial Quality and Residential Friendly

•	 UV Stabilized for Extended Exposure to Sunlight

•	 Two Bags can be Zipped Together for Larger Trees

5 Minute Installation – No Tools Required!

saves 
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BY DESIGN

saves
TIME
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conserves 
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DEW_RIGHT_INSERT_2015.indd   1 6/23/15   10:28 AM

DeWitt Knitted Shade Cloth
Add beauty and protection from the sun to your home with 
DeWitt’s new Mocha Knitted Shade Cloth. DeWitt’s quality 

knitted shade cloth is made from 100% UV stabilized polyeth-
ylene and holds up under the most extreme solar conditions.    

NEW

DeWitt N-Sulate Plant Protection
DeWitt’s 1.5 oz. N-Sulate is a medium 
weight, permeable, UV-treated fabric 

designed to protect flowering annuals, 
bedding plants and vegetables from the 
severe cold and freezing temperatures. 

Polytuf SUNSHIELD-UVI Silver/Black Tarp
SUNSHIELD-UVI    used with the reflective silver side 

up will divert both heat and ultraviolet light, while
using the black side up will absorb heat/divert ultravio-

let light. Both sides are heat and cold resistant. 

®

®

NEW

 DeWitt Leaf & Debris Tarp
Leaf & Debris Tarps are great for landscaping 

maintenance projects and designed 
specifically to withstand the weight and sharp 

edges of any waste material. 

dewittcompany.com • 800.888.9669

Easy to Use

Resistant to Tearing
and Puncturing

Double Stitched Loop 
Handles for Extra Durability

3.2 oz. Polypropylene

Multipurpose Tarp is Great 
for Landscaping and 

Maintenance Projects

With Built-In Loop Handles

Made to Last!
Use Over & Over.

Made to Last!
Use Over & Over.

6’ X 6’9’ X 9’

LEAFTARP9X9
9' X 9' LEAF & DEBRIS TARP

MADE IN INDIA

TARP
Leaf & Debris

Designed Specifically to 
Withstand the Weight and 

Sharp Edges of Any 
Waste Material
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Winner of 2010, 2012, 2014 and 2017 
EDDIE awards for Best Full Issue

T
his month I am writing to you on the 
flight back from AmericasMart in 
Atlanta after putting down the book 
“Start Something That Matters.” 

Reading about Blake Mycoskie’s journey of 
founding TOMS got me thinking. 

TOMS is a brand known for its “One for 
One” program, which started with giving one 
pair of new shoes to a person in need for each 
pair purchased. Today they’ve given more than 
75 million pairs. 

The TOMS mission has since expanded to 
eyewear for sight, coffee for clean water, bags for 
safe birth and backpacks for bullying prevention.

This January weekend at the Atlanta 
International Gift & Home Furnishings Market 
more than 9,000 brands were represented in 
over 7 million square feet. 

That’s an overwhelming amount of products 
that can stand out for a number of reasons. 
One that caught my eye, however, had a 
social component in the same vein as TOMS, 
although very different.

Solight Design’s flat, pop-open lights are 
waterproof, lightweight and, of course, 
solar powered.

Designed to withstand harsh weather 
conditions, these lights not only make for 
pretty backyard decorations but also have a 
mission much greater.

Every unit sold helps send these lights to 
areas without power, often areas affected by 
natural disasters such as the earthquake in 
Nepal or hurricanes in Haiti, Ecuador, and, most 
recently, Puerto Rico. 

In this day and age, there are so many 
products out there with stories of giving back. 
Also at AmericasMart was Beyond Borders, the 
outdoor metal art company that empowers 
Haitian artists. Another one of my personal 
favorites is Love Your Melon, which provides 

a hat to a child with pediatric cancer for each 
hat purchased.

I could go on and on, but what does this 
have to do with your garden center? I’ve read 
multiple articles about how millennials are 
driving socially responsible consumption, so 
having products in this category and helping 
tell the stories could help get them in the door.

your company
Beyond products though, I think it’s even 

more important to show you’re a socially 
responsible company and a business that your 
customers can trust. The products and plants 
already in your store can accomplish this. 

Flip to page 12 to read how Greenscape 
Gardens in Missouri has embraced conservation 
and helping the environment. Activism, 
education, organizational partnerships and 
more have positioned the garden center as an 
authentic leader in the community.  

Then, turn to page 16 to read about three 
garden centers from Colorado who are water 
conscious. Many customers who are purchasing 
plants with low water requirements have an 
environmental reason beyond just hoping they 
will be less work.

I’m about to begin Chapter Seven of “Start 
Something that Matters,” appropriately titled 
Giving Is Good Business.

Charity for those in need is top of mind, but 
you can also give back to your customers — 
through events like the one on page 46 — and 
give back to your community. 

Customers will respond well to all three of 
these types of giving, and it’ll help them relate 
to and trust your business. This is important for 
customers of all ages, but I’d assert it’s crucial 
for customers of my generation.
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