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Gardening’s Benefits
Proven — Again
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Stress relief. Self reliance. Beauty.
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These are all reasons we garden —
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and a recent study backs it up. A
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more joy in their gardening spaces.
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“Connection to nature, relaxation and stress relief were
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by far the biggest reasons gardeners cited,” says Alessandro
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SENIOR GRAPHIC DESIGNER
Greg Ryan, 616.520.2145
gryan@greatamericanpublish.com
between June and August 2020, with the goal of gauging the
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significance of gardening as a way to cope with risk, how the
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More than 3,700 surveys were returned by gardeners from
		amckenzie@greatamericanpublish.com
Australia, Germany and the U.S. And — no surprise — more
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than half of respondents said they felt isolated, anxious and
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depressed during the early days of the pandemic, and 81%
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had concerns about food access. At that time, many people
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also had more time to garden, and they considered it a safe
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Personally, I always seem to grow more tomatoes and
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other veggies than my family could possibly eat, so I found
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special meaning in sharing my harvest with friends and
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neighbors, especially those who were at high health risk and
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were staying home to avoid crowds and possible infection.
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that some of you continue to do today, to show viewers
Stan Pohmer
Pohmer Consulting Group
Danny Summers
The Garden Center Group
around the greenhouse and garden center.
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The study’s authors noted the important role that garden
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