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MERCHANDISING

Retail’s
By Pete Mihalek

While California Spring Trials 2014 was all about the new 
varieties, retail-ready displays were hard to miss.

In The Details 

StackS On StackS

Running short on bench space, but long on 
pallets? At the EuroAmerican/Suntory stop, this 
shabby-chic setup put approximately 20 pallets to 
use. Add a little burlap wrap for a finishing touch.

Your customers come to you looking for inspiration 
and answers. 1. Take the extra steps to tell them 
what’s trending (HGTV Home Plant Collection). 
2. Tell them where to look — like your Pinterest 
page (Sakata Seed). 3. Or be explicit and tell them 
exactly what to do (MasterTag).

SuggeStive InspIratIOn
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To highlight its Graffiti pentas series, Benary hired a professional graffiti artist to create a dramatic 
backdrop for the plants. This three-dimensional display included an interactive element allowing guests to 
tag an inspirational message on a blank wall provided. The artist recommends the Liquitex brand of spray 
paint as a safer, user-friendly option.

interactive Debut

the cooleSt
DIsplay ever

Looking for WOW factor? Look no further. American Takii, hands down, wins the award 
for best display with this attention-grabbing piece made of two-by-fours spiralling in 
bright green. 
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A T T R A C T I V E  L O N G  L A S T I N G  B I O D E G R A D A B L E  P L A N T  C O N T A I N E R S  
made from rice hulls   •   biodegradable   •   lasts five years outdoors  •  for inside or outside  •  707.823.1577   •   ecoforms.com

Write in 814

So smart

“Think Outside 
the Pack”— this 
slogan at Ball Seed 
supported another 
excellent interactive 
display. Place large 
containers next 
to your container-
friendly varieties 
and add lids 
with pot holes so 
shoppers can mix 
and match the 
container they want 
(with your help). 
They’ll walk out of 
your store confident 
to duplicate the 
masterpiece they 
made in your store.

What’S neW 
WIth yOu?

Never underestimate the power of new. Each spring 
you have the chance to debut new products (annuals, 
pottery, décor, etc.) for an audience ready to buy it up. 
Just like each stop at this year’s Spring Trials, make sure 
anything new to your retail space is clearly marked. 


