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S U R V E Y  R E S U LT S

finding
the pulse

With input from 300 particpants, results from the 2011 

Lawn & Garden Retailer/OFA  Pulse of the Industry 

survey provided us with a glimpse into an industry 

that faced a spring parade rained on by a tough 

economy and, of course, poor weather conditions.

Which of the  folloWing 
events do you offer?

 How-to seminars

	Open house

	Product demonstrations

	Holiday-specific events

	“Ladies Only” night

	Cooking demonstrations

	Evening galas/Space rental

60% 57% 48% 55% 19% 12% 16%

Better

do you think the 
industry Will be 
better or Worse 
in three years?

“If we can upgrade our industry and 
become technologically savvy, I think 
the industry will be better. However, 
most garden centers in my area and 
the customers we currently service are 
not interested in the new technology. 
Bringing in the young consumers is 
proving challenging.”

do you have 
a Pos 

system?

Yes
61%

No
39%

“Edibles in our industry will continue to grow. Annuals and perennials will only 
grow if we push container gardening. Fewer and fewer people are planting 
annuals in the ground — more seem to be using patio containers with some 
even in their landscapes and not just on their porches.”
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47.5%

52.5%
No

Yes

have you Partnered With 
other local businesses in your 

community for events?

hoW Were your sales for the 
first five months of 2011?  

(year to date)

Flat
17.5%

Up
33.5%

Down
49%

	Under 30

	30 to 49

	50 to 69

	70 or older

in What age 
range does 
the survey 
ParticiPant 

fall?

“The independent garden center model will be worse 
going forward. There are more and more temporary 
outlets for our product every spring — not only within 
box stores but within a community that has a stagnant 
population. There is an overabundance of product, which 
causes a price war of sorts with little concern for quality.”

What Were your comPany’s 
total sales in 2010?

	Less than $99,999

	$100,000 to $499,999

	$500,000 to $999,999

	$1 to 4.9 million

	$5 to 9.9 million

	More than $10 million

hoW long have you been 
comPeting With the 

nearest big box retailer?

More than 5 miles
78%

3 to 5 miles
 12.5%

1 to 2 miles
 9.5%

“The industry will be what we make of it if we are proactive. There is no reason in today’s economy that every garden 
center shouldn’t be running 25 percent plus gains. The business is out there if we just wake up and get it.”

14.5% 22.8% 13.8% 28% 9% 11.8%

7.5% 29% 43.3% 2.4%


