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INS AND OUTS OF 

CHILDREN’s 
OUTDOOR 

PRODUCTS

How much time does the aver-
age child spend outside these
days? Take a quick look and
you will find the answer is
increasingly less and less with

every new video game and battery-guzzling toy
that fills the stockings at Christmas. And while
most garden centers find little concern in
this…perhaps you should.

The gardening industry is rooted in an adult
generation that enjoys spending time outside.
Most of these adults enjoy outdoor activities —
gardening, camping or just taking a walk. Where
were these adults 40 years ago? What did they do
as children? I bet the answer has nothing to do
with video games.

Gardening customers today were outdoor kids
of yesterday. Whether it was chores or fun that
brought them outside, those children grew up
outdoors and gained some degree of apprecia-
tion for nature. The not-so-long-term challenge
that is confronting garden centers is how to get
today’s children outside so garden centers have
customers tomorrow.

SPACE
Few garden centers have the space to incorpo-

rate a large children’s product area into their floor
plan. While this needs to be taken into account, it
cannot be an excuse to forego such an area.

With little space, those products brought in

need to use space efficiently, especially if they
use floor space.

A location to consider is the area in front of the
checkouts. While a prime spot for any product,
where are the children who come to your store
most likely to travel past? Placing children’s items
in the back corner of the store or next to the insec-
ticides is not the greatest idea. 

COLORS
Colors are a magnet for customers and are an

even bigger magnet for children. When choos-
ing products, look at the colors. Do they stand
out? Can you put them near the front of your
store and feel confident that they will draw atten-
tion? Attention is what sells children.

QUALITY
While color gets the attention of the children,

without a doubt, the quality is what sells the

Children are our future; what can you do to give 
them the outdoor bug to turn them into future customers?

By Alex Weber
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Kids outdoor gear 
The Nature Kids collection includes an assortment of outdoor gear
that introduces kids to nature. The Butterfly Net helps hunt butter-
flies and other insects. Critter Keeper allows kids to house and
observe bugs. Bug Bungalow features a removable lid, carrying
strap and mesh for easy viewing. Flower Press, allows children to
press up to 10 layers of flowers. All items feature quality wood con-
struction. Garden at Home. (800) 356-0474. Write in 1425
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Do you have anything for chil-
dren to grow? While children can
easily plant something in their par-
ents’ garden, it is much more fun
to have their own little greenhouse
in their bedroom windowsill.

Insect-related toys are a great
choice. Butterfly nets, bug houses, magnifying
glasses…all essentials to bug collecting and
insightful learning. Does the butterfly netting
snag or tear? Can you crush the screening on the
bug house in with a light squeeze? Is the magnify-
ing glass clear and unflawed?

You most likely have bird hous-
es/feeders and birdseed in your
store, so you could offer some bird
house/feeder kits for children. Kits
are a category often frowned upon
by customers. All too often the cus-
tomer has bought a kit that is miss-
ing a component or doesn’t fit
together correctly, however those
customers who have great success
with kits are more likely to buy
them for themselves or as gifts and
are more likely to recommend
them to someone else. The solu-
tion to kits is to assemble one or two yourself to
see if a child could do it. What tools were need-
ed? Was everything you needed included? Is it of
high quality, or will it fall apart after a month
outside?

And, while you consider these types of products,
remember that just because many of these items
are warm weather related doesn’t mean they don’t
sell between the end of third quarter and the begin-
ning of first. A lot of warm-weather toys are bought
during the coldest months. Seasonal toys aren’t half
as seasonal as at first glance.

These are the types of questions you need to
ask yourself when looking at children’s nature
products for your garden center. They can go a
long way toward helping you effectively create
and maintain a children’s product area in your
garden center. You may only have a little room,
but with some product testing and research you
can be secure in knowing that you are growing
your next generation of customers — outdoor
enthusiasts like yourself.

Alex Weber is development manager for TWC of America,
Inc., Kewaskum, Wis. He can be reached by phone at (800)
301-7592 or E-mail at alexw@twcoa.com.

buyer (the parent). Now there is one rebuttal to
this — the impulse product — in which case,
attention, appeasing a child and cheapness are
all that matter. But then, what makes you any dif-
ferent than the dollar store down the road?
Impulse has smaller margins and is contrary to
the consistent quality your customers have
grown to expect in your store.

And quality is a double-edged sword for you.
First, what good is a toy that breaks after being
used only a few times? Not only does the child
find disappointment in the product, but the
frailty of the product reflects on the type of
items sold in your store. What stops them from
thinking the garden center across town is a high-
er quality store the next time they go shopping?

How do you judge quality? If you carry chil-
dren’s products already, how well do those
products wear on the shelf? Do you find your-
self clearing out broken items at the end of
each season? If you don’t carry any children’s
products currently, do some research into dif-
ferent companies, request samples, try to find
other stores that carry the same items or the
same brand of items and look at how they’ve
weathered on the shelf. Ask yourself, “Would I
buy this for my child?” After all, you are the
epitome of your customers’ outdoor-loving
generation. If you think something is poorly
made or is not functional, chances are your
customers won’t like it either.

Also, remember that specialty toy stores will
often carry higher quality items than mass retail-
ers. You shouldn’t be concerned about a special-
ty store carrying the same products as you either.
By them carrying the same product, it reflects
positively on your store and shows that you
aren’t just trying to fill a category. On top of this,
you are building outdoor enthusiasts for your
next generation of customers — the specialty toy
store is simply helping you to do this.

WHAT SHOULD I CARRY?
There are a lot of different toys out there,

but only some of them fit well within your gar-
den center.

If you sell plants, why not get a children’s
line of flower and leaf presses? There is a large
selection of these types of presses available
today, and this is a great product for parents to
pass down some of their outdoor enthusiasm to
their children. Is there any small piece that
might get lost? Is it easy to use? Does it press
down on its contents evenly?
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Binoculars 
The Equinox 8x42/10x42 binoculars features optical

performance and a rugged, roof-prism design inside
an ergonomic, lightweight and waterproof body. These

binoculars include fully multi-coated optics and contrast-
enhancing, phase-corrected prisms for excellent resolution.

It accommodates all users with twist-and-lock eyecups and a
5-feet close focus. Also includes carry case, wide neck strap

and limited lifetime warranty. Audubon Binoculars. (800) 426-
0048. Write in 1403

Bird feeder 
The Gazebell bird feeder has a hand-spun copper
top with lacquered finish on a 7⁄8-inch cedar penta-
gon base. It comes as a sunflower feeder (shown)
or a decorative bell chime. Available in two finish-
es, buffed copper with white paint (shown) or bur-
nished copper with a crackled, antique, white fin-
ish. Backyard Nature Products. (800) 817-8833.
Write in 1405

Water agitator 
Water Wiggler’s unique agitator action creates continuous rip-
ples in water, and moving water attracts birds. It also helps
prevent the spread of West Niles Virus by eliminating stagnant
water in birdbaths. It is easy to install with no wiring or plumb-
ing required; operates on two D-cell batteries, 24 hours a day,

for up to two months of con-
tinuous use; and is completely
silent. May be used with a
heated birdbath in winter to
attract birds year-round. Allied
Precision. (800) 627-6179.
Write in 1400

Stepping stone kit 
This Mosaic Turtle Kit blends the popularity of mosaic art
with the appeal of animals. Children can make a brightly
colored mosaic turtle, measuring 123⁄4 x 131⁄4 x 23⁄8 inches for
the backyard or use three or four for a whimsical garden
path. Kit contents include 7 lbs. of stepping stone mix, tur-
tle-shaped plastic mold, real stained glass mosaic pieces
and gems, moss stone color, glue, wooden mixing paddle
and easy-to-follow instructions. Milestones. (425) 882-
1987. Write in 1424 ç



Bird feeder 
The Vogeli is a handcrafted, copper bird feeder that
doubles as a functional feeder and an everlasting piece
of garden art. While being naturally squirrel resistant,
the feeder hat acts as a baffle, sheltering seed and
birds. It turns in the wind, shines in the sun and
weathers to a natural green patina. Vasse
Vaught Metalcrafting. (866) 410-
4671. Write in 1422

Nesting boxes 
The Contemporary Series of observ-
able nesting boxes are handcrafted
from western red cedar. The design
features galvanized screws, removable
transparent front panel for inspection
and cleaning as well as a fiberglass lad-
der to aid nesting and built-in predator
guards and drainage features. The
Franklin Woodworks. (248) 685-9753.
Write in 1421

Bird feeder 
The Squirrel-Away Baffle keeps squirrels on the ground
and out of the bird feeder. This baffle will provide
hours of entertainment, as stubborn squirrels attempt
to balance themselves. Squirrels will slide off the edge
and away from the seed. Arundale Products. (314) 652-
1220. Write in 1402

Feeder/plant hanger 
This feeder and plant hanger connects to the
S&K Block that works with any S&K Pole.
Each arm of the hanger can be used for
hanging purple martin gourds, plants or
feeders (as shown). It also works well for
hanging gourds or plants beneath a martin
house. S&K Manufacturing. (800) 764-8688.
Write in 1419 ç
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The Kwikest way to beautiful results…

from Midwest Padding.

KwikDek™ is an easy way to improve your indoor and outdoor living space.  
Pick KwikDek™ up today and enjoy it tonight!

“A Sound Choice”

www.midwestpadding.com
888-379-9695

Great for:
• Patio Face Lifts
• Three-season Porches
• Flat Roofs
• Damp Basements
• Campgrounds/RV Parks
• Garages/Sheds
• Rental Property
• Boats/Docks
• Hot Tub Pads
• Flower Garden Paths
• And much, much more

Features:

• Easy interlocking assembly for Kwik installation
• High-quality pre-treated hardwoods for longer life
• Elevated airflow drying system for mold and

mildew impediment
• Available in several patterns

Write in 816

THE HUNT COLLECTION
The HUNT COLLECTION offers a unique range of pottery, planters and
ornamentation for interior spaces. Our Collection originates from several
locations around the world, providing a full range of textures, colors and styles.
We offer earthy rustics, classical textures and colors including high luster glazes.
Products are manufactured
with traditional clays
and glazes as well as
modern composite
materials. We combine
classical designs with
our own designs suited
to modern living and
activity spaces from
home and garden to
commercial and busi-
ness settings.

tel: 253.593.0933

fax: 253.593.0277

www.thehuntcollection.com

Atlanta Merchandise Mart
Booth 14B-225

Seattle Gift Center
Suite 376

Write in 812
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Bird feeder 
This colorful bird feeder will never fade, even in the brightest
sunlight. The genuine, stained glass cardinal design has a
seed pan with drainage holes. The entire glass and copper
feeder can be cleaned with a garden hose. More than 30
designs are available, including dragonflies, hummingbirds
and garden fairies. Gallery Art Glass Inc. (800) 752-9146.
Write in 1411



Bee house 
The See-Bee House is a nesting system designed for
the mason bee. The design features transparent plas-
tic tubes, which allows you to watch how bees collect
pollen and nectar, lay their eggs and seal the egg cap-
sule with mud. Then watch the bee larvae grow and
spin their cocoons. Cougar Ridge Farm. (425) 392-
8518. Write in 1407

Telescope 
The TSN-820M series of spotting
scopes feature a 82mm objective lens
providing excellent light-gathering power and
ensuring a bright field of view. The sharp view and
accurate color reproduction allow for easy observation at dawn
or dusk. The series includes four high-end models. Optional eye-
piece, camera mount (for 35 mm SLR camera), digital camera adapter
and a carrying case are available. Kowa Optimed, Inc. (800) 966-
5692. Write in 1417

Bird feeder 
This bird feeder features six feeding sta-
tions and an easy-fill, lift-off roof. It is nat-
urally resistant to weather, fungus and
mildew. Made of aromatic white cedar.
Gardener Equipment Company, Inc. (800)
393-0333. Write in 1413

Bird feeder/bath 
This glazed, ceramic bird feeder or bath
has an attractive scalloped, half-round
design. it mounts easily to a wall or deck
rail, has a capacity of 1⁄2 lbs. of seed or 1 qt.
of water, and measures 141⁄4 x 9 x 3 inches.
Metal mounting brackets and screws
included. Art Line, Inc. (708) 449-8100.
Write in 1401

Hummingbird 
feeders 
Dew Drop Hummingbird Feeders are
hand-blown, clear glass spheres. They
have free-form spider web design in
vibrant colors and measure approximate-
ly 41⁄2 inches in diameter with an attached
glass loop for hanging. Available in blue,
red/orange, blue/red; 7-inch signature
hook supplied; hang tag with instructions
included; and individually boxed with
label. Parasol, LLC. (877) 748-6637.
Write in 1418
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Fine Western
Red Cedar Birding

Products
Handmade in the USA

2127 Utopia Ave. Nashville, TN 37221
www.backyarddesigns.com

Bird Houses, Feeders, Squirrel Feeders,
Bat Boxes, Butterfly Boxes

Write in 766

1/6 Vertical
LITTLE’S GOOD

GLOVES
Ad #

Write in 814Write in 863
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Bird feeder 
Boy and Girl Kissing is a garden bird
feeder measuring 12 x 16 inches. Each
piece is hand tinted in soft pastels,
designed for outdoor use and protected
from the sun with an antique glaze finish.
CRII. (740) 881-9069. Write in 1409



Butterfly gazebo 
This butterfly gazebo measures 9 x 26 inches in

diameter and features a genuine solid
mahogany construction with a soaring
copper roof, top by a brass loop finial.
The gazebo can be post-mount or sus-

pended. Heartwood. (888) 490-9046.
Write in 1414

Bird 
feeder 
Dura-Lite Tube
Feeders are easy to
clean with an Easy
Clean Base. Simply
twist out the seed
cone riser from the
all-metal base of
the tube for easier
access for thor-
ough cleaning. The
Easy Clean Base is
available on the Dura-Lite 10-inch Mini-Classic
Tube Feeder, 16-inch Classic Tube Feeder and
24-inch Grand Tube Feeder. Duncraft, Inc.
(800) 252-5696. Write in 1410

Bird feeders 
Sculptural Gardens features sev-
eral styles to accommodate bird
feeders, birdcages, plants, flower
baskets, wind chimes and more.
Produced with 1-inch tubular
steel with cast iron inserts, these
6-feet-tall stands are powder
coated for a durable, long-lasting
finish. A ground stake is included
for secure outdoor use.
Handcrafted in the United States.
Heritage Farms. (800) 845-2473.
Write in 1417

Thistle feeder 
This newly designed thistle feeder features a
stainless steel screen that is removable for easy
cleaning. The 15-inch feeder holds 3 lbs. of seed
in a compart-
ment that mea-
sures 13 x 4 x 4
inches and
comes with a
hanging cord. It
is handmade
and construct-
ed of western
red cedar.
B a c k y a r d
Designs. (877)
8 7 4 - 9 0 7 2 .
Write in 1404

Window feeder 
The Panoramic In-House Window Feeder allows for a great up-close view of the birds
from the comfort of home. Designed to sit inside the house, the feeder is easy to
install with dovetailed wood side-panels. The 1-inch thick wooden side-panels provide
great insulation and enable the user to close and lock the window with the feeder in
place. It fits most 26- to 36-inch wide, double-hung windows and is easy to fill and
clean. Coveside Conservation Products. (800) 326-2807. Write in 1408 ç
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Wild bird
feed 
Hot Meats squirrel-
proof wild bird feed

is made with sunflower meats treated with a new,
exclusive chili pepper oil guaranteed to repel
squirrels. The innovative technology was tested at
Cornell University and found to be highly effective
in repell ing squirrels and other mammals.
Available in 5-, 10- and 20-lb. sizes. Cole’s Wild
Bird Products Co. (770) 426-8882. Write in 1406

Birdhouse 
These decorative birdhouses on turned wooden
poles are fully functional and made to withstand
the outdoors. Handcrafted from treated pine
and shipped in three pieces. They measure 7
feet 8 inches tall when assembled. The Garden
Path. (207) 439-8368. Write in 1412

Tube feeder 
The Townhouse Tube
Feeder is sturdy, functional
and easy to fill. It measures
14 x 5 inches and is made
of durable cast aluminum.
The powder-coat finishes
wil l  not fade or discolor
even in the harshest condi-
tions. To fill, slide the top
lid up the stainless cable.
Avai lable in Verdigris,
Charcoal,  Bronze or
Copper. T.M. Hoff
Handmade. (847) 255-0197.
Write in 1420

Bat house 
This three-chamber bat
house has a screened
landing pad for easy
landing; air vents; top
joints sealed for
warmth; and grooved
inner panels. Each
chamber is 3⁄4 inches
wide. The house mea-
sures 121⁄2 x 41⁄2 x 28
inches and weighs 13
lbs. Wildlife’s Choice.
(888) 273-8917. Write
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Hummingbird feeder 
This new line of hummingbird feeders features unique designs in
glass. The Heritage Hummer family of 11 new imported glass
models includes fruits, cosmic, swirls and decorative feeders. All
products will be individually boxed in attractive retail packaging.
Heritage Farms. (800) 845-2473. Write in 1415


