GREEN GOODS

Left to right: The innovation and thought put into container gardening this year was superb. Companies were doing more than simply combining upright, mounding and trailing varieties in one pot; Small-space gardening
features plants with a lot of impact and drama that consumers could put together in containers on a deck or a small plot of land; Halloween-themed displays and containers were popular this year; Some companies chose

to set up garden and landscaping displays that showed how consumers can incorporate varieties and outdoor living items in their own yards.

Trends At Every Stop

There was a lot of information for retailers and growers alike at the 2007 California Pack Trials.
From marketing ideas to variety trends, there was plenty for everyone to take in this past April.

By Meghan Boyer and Catherine Evans

crew from Lawn & Garden Retailer made our way from San Di-
ego to San Francisco for the California Pack Trials last April.
We noticed again this year that companies are integrating
more into Pack Trials than ever before: What was once a strict
variety comparison has become a must-see event for market-
ing ideas and unique displays along with new varieties, which there were
actually fewer of this year than in years past. Overall, there was plenty for
retailers and growers alike to benefit from and learn at the event.

2007 was a year for locations to try new and different ways of displaying variet-
ies and delivering information. There were a lot of new ideas at every stop. We also
noticed companies are doing more than ever to anticipate and meet consumers’
wants and needs. As a result of this focus, a number of trends — from marketing
ideas to hot new variety colors — popped up among the different trial sites.

Consumer-Related Trends

The number of mixed containers we saw at Pack Trials is a reflection of
how popular the trend is with consumers. In fact, it is difficult to think of a
stop that didn’t show at least a few containers. The innovation and thought put
into them was superb; companies were doing more than simply combining
upright, mounding and trailing varieties in one pot.

Another consumer-oriented trend was incorporating outdoor living sce-
narios into the displays. Some companies chose to set up garden and land-
scaping displays that showed how consumers can incorporate varieties and
outdoor living items in their own yards. Other companies let attendees expe-
rience the lush, relaxing outdoor living setups themselves.

Many companies addressed consumers who like to garden but don’t have
alot of space to do so, a segment of shoppers many garden center retailers

Left to right: Fides North America’s children’s coloring kits are ivory-colored ceramic pots with animal designs that children can color with crayons and slip a plant into; Varieties in the cyclamen Super series from
Schoneveld Twello b.v. have a real European essence to them, and the company has developed some innovative packaging and retail concepts to make them both retailer and consumer friendly; Greenex has been
working with Dutch breeder Knud Jepsen to gain market share with its kalanchoes by selling them in six packs instead of as individual plants. The packaging was very eye catching and had an easy handle to carry; One
of the most fun displays at Goldsmith Seeds was of the Bada Balls. They are metal ball statuary pieces with the new begonia Bada Bing and Bada Boom series in them.
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Spend more nme enjoying your pond

and less time cleaning it.

As part of our continuing quest to bring you the finest
products for pond care & maintenance, Python Products
announces the Python HAND. Use the liner-friendly HAND
with any of our telescopic ULTI-NET handles to Rake, Scoop,
Hold or Reposition floating plants. For a spotless pond, use
the Python ULTI-VAC to suck out rotting, decayed matter
from those hard-to-reach places.

PRODUCTS, INC.

Watch for more quality products
from Python Coming Soon!
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Keeton Solaer’ Aeration GREEN GOODS

Systems Powered by
the Sun

 Solaer’s patented, one-of-a-
kind design helps maintain
your pond or lake in remote
or limited ufility areas.
Optimal environmental
solutions enable you to enjoy
the beauty that water brings to your property.

o Five models for ponds/lakes from 1/4 acre fo up fo five
surface acres.

PACK TRIAL
COMPANY
CONTACT

are interested in attracting. Among I N FO RMATI O N

the many different garden settings
created was a small-space garden Agrexco

featuring plants with a lot of impact www.agrexco.co.il
and drama that consumers could put
together in whatever available spaces
they have, whether it’s a few contain-
ers on a deck or a small plot of land.

American Takii
www.takii.com

o Systems utilize Keeton's superior, non-clogging, maintenance-free
Duraplate® or Dura-Venturi® diffusers.

Ball FloraPlant
www.ballfloraplant.com

o Lake Bed Aeration™ aerates from bottom of pond up, increasing
dissolved oxygen levels and eliminating strafified waters.
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Solaer — perfect for your pond or lake. Contact Keeton e 12 007: Rich, siturated hu.e > Were popu And Bodger Botanicals
Industries at 970-568-7754 for a quote or more ! ar among the new variety introduc- www.bodger.com
information on these exciting units. & tions. Blooms with abundant color
i were arranged en masse at many of Danziger “Dan” Flower Farm
Keeton Industries, Inc. e the stops, creating an eye-catching www.danziger.co.il
KeetonAquatics.com -‘ﬁ blanket of color.
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Write in 798 trend and showcased some orange Ecke Ranch
varieties. Other locations had a num- www.ecke.com

ber of colorful holiday themes. For £ .
instance, a Halloween-themed land- Ernst Benary Of America
www.benary.com
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terns with deep-purple pansies fill- : .
www.fidesnorthamerica.com

Create an
outstanding
Perennials

display of £ 7 Marken
P y, X Conteengng
perennials _

nu-tsfanding displ.w

Fischer USA
www.fischerusa.com

Floranova
www.floranova.co.uk

GGG International
www.ggg-gruenewald.com

Golden State Bulb Growers
www.goldenstatebulb.com

Goldsmith Seeds
www.goldsmithseeds.com

Greenheart Farms

www.greenheartfarms.com
of perennials e

and you could # s
for two
to The Netherlands!

Enter this free contest today!

Download an entry form online at
www.perennialandnursery
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)’1 frorg'i::zi'fgsggﬁ Top: The Suntory Collection offered continuous-blooming containers. They are mixed combinations filled

PrantPuse tert YHforans e Community with violas and petunias. The violas start off the season with some great color, while the petunias wait for
i i © . . . . . .

Association the weather to get a little warmer and brighter. Bottom: Cohen introduced an interesting new petunia

called Mini-Me that looks very much like a calibrachoa but is all petunia blood.
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Greenex
www.greenex.com

Grolink
www.grolink.com

Kieft Seeds
www.kieftseeds.com

Michell’s
www.michells.com

Northern Innovators
www.northerninnovators.com

Pacific Plug & Liner
www.ppandl.com

PanAmerican Seed
www.panamseed.com

PlantHaven
www.planthaven.com

Plug Connection
www.plugconnection.com

Proven Winners
Www.provenwinners.com

S&G Flowers
www.sg-flowers.com

Sahin
www.sahin.nl

Sakata Seed America
www.sakata.com

Schoneveld Twello b.v.
www.schoneveld.nl

Selecta First Class
www.firstclassplants.com

Speedling
www.speedling.com

Suntory Collection
www.suntorycollection.com
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ing in around the pumpkin shapes
was a major one.

Programs Galore

In touring the different facilities,
we saw an assortment of herb and
vegetable programs. Stops featured
large displays of different herbs
and vegetables with many interest-
ing varieties. We were even encour-
aged to munch on a few leaves to
experience them for ourselves!
Other companies featured displays
of organic herb products, and some
incorporated recipe and cooking
ideas into their herb and vegetable
marketing materials. Many consum-
ers are interested in organic prod-
ucts, and this trend is a great way to
give them what they want.

To help growers, retailers and
consumers make the right variety
choices, companies were also group-
ing together season-specific crops,
focusing on those that would work
well in heat or cool. Many companies
created programs that grouped B

Top: These landscape gerberas from Northern Innovators are good for putting in the garden and can be
used as cut flowers for the house. Bottom: Diimmen USA introduced the new calibrachoa Aloha series that
has interesting pot and point-of-purchase materials to go with the varieties.
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at its Best

Ponds add a soothing and lovely element to any
outdoor setting. Keep your pond clean, healthy and
perfectly balanced with specialty pond products by
Jungle Labs. Our formulas are safe, natural and simple
to use. Best of all, they keep your favorite water feature
in pristine condition. Look for Jungle Labs’ premium
pond products that keep water, fish and plants

healthy and vibrant.
Call 1-800-357-7104

to receive a free
product sample.

United Pet .Group d/b/a
Jungle Laboratories Corp.
Box 630, Cibolo, TX 78108-0630
© 2007 All rights reserved.
® Registered Trademark of
United Pet Group, Inc.
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plants with similar temperature requirements together. There was an
emphasis on creating exciting variety displays that help extend the sell-
ing season into spring.

A primary example is the Fourth of July marketing theme that was
represented in everything from complete programs to mixed contain-
er designs at different stops. A number of companies developed their
Fourth of July programs specifically for extending sales through the
summer; the programs consist of varieties that can take the summer
heat. Many of the other stops used the theme to show how plants can
be combined and upscaled in containers for consumers to purchase for
festive decorations.

Making Choices Easier

The overall emphasis at the different Pack Trials stops was on making
choices easier for everyone and keeping product offerings manageable.
This also was reflected in the many new “best of the best” programs we
saw. Whether dubbed elite, tried and true, top 100 or something else,
these different programs typically consist of selected varieties that meet
each company’s respective criteria. In some cases, the programs include
point-of-purchase materials for retail.

Seeing Is Believing
Pack Trials had a great show this year and there were so many new and

Left to right: Proven Winners featured extremely visually appealing landscape exhibits with an artistic theme. The display area was segmented using a huge red wall to create unique vignettes to showcase the varieties; Hishtil Nursery
had some concept gardens that were herb gardens that catered to people who use herbs in salads, barbequing, beverages, etc; The new ShockWave petunia from PanAmerican seed is small and great for baskets. It looks even better

and more eye popping in the pink hanging basket as well; Plug Connection has been working on an organic program for independent retailers. The program consists of vegetables in biodegradable pots with signage.

POMND SUPPLIESIA

Call for free 148 page catalog! 800-448-3873

Supplymg everythmg you need to grow your sales in ponds, fountains and waterfalls!
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Curved
Waterfall

Spillways
The only expandable
waterfall spillway on
the market. Patent-
pending design
allows you fo create
curved falls in any
shape and as wide as

~ puncure resistant, fish
friendly and come with
a 20 year warranty!
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10,000 gph. These motors are super quiet and very energy

: fficient! Great pri these high quali ! 6000, 8000, 10000 -
you want onsite! efficient! Great prices on these high quality pumps B
Liners Pond and
Firestone PondGard E S P r = Just-A-Falls Kits
liners are the best EPDM y A wide variety of complete pond
liners on the market! pond products kits are available from ?'I)I(Ilbl
Th highly flexibl up to 34" x 34'. Waterfall kits
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Grant, Michigan
email@EasyProPondProducts.com
www.EasyProPondProducts.com

These larger volume ya 0
pumps are ideal for ¥
high head applico-
tions. Built heavy duty,
these pumps push a
lot of water and 4
maintain good flow - -_
even at higher head
pressure. Available in

Waterfall Pumps

Mag Drive Pumps
EasyPro offers a superior line of
mag drive pumps from 45 gph to

easy fo build and maintain.
Check out our great prices on
these items and more!
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exciting things to see. We have chosen a few of the varieties and ideas that Meghan Boyer is associate editor and Catherine Evans is managing editor
really stood out to us for retailers to look at for the 2008 season. Itis more of ~ of Lawn & Garden Retailer. Evans can be reached at cevans@sgcmail.com
a photo gallery, so if you want more details about the programs, please refer  or (847) 391-1050.

to the sidebar (where we have listed all of the companies that exhibited at
Pack Trials) on pages 36-37 for more information. You can also contact the
companies themselves for a more in-depth look at Pack Trials to learn about
all of the new varieties, programs and ideas they presented this year. ¥,

LearnMore!

For more information related to this article, go to www.lgrmag.com/Im.cfm/Ig070706
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e The best pond e Prompt, courteous
products available ¥ service
Knowledgable water ~ * Orders shipped
gardening staff within 48 hours

e Unbeatable prices

“Your Complete Vilaiier Garden Supplier”

2531 Route 206, Eastampton, NJ 08060
(609) 723-3228 « Fax: (609) 723-6418
To order please call: 800-822-LILY
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Going, Going, Green!

® Build an all-green selling
display with all-metal
No/No mesh feeders

m Designed for durability;
they're squirrel damage
resistant

The ORIGINAL,
with extended roof

= Forest Green
finish adds
decorative beauty
to any back yard
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Available in 1/4 hp, 1/2 hp, 3/4 hp,
1 hp, 2 hp, 3 hp and 5 hp sizes.
Fountains, Aerators or Circulators
L= starting at $730. @
wanve  Call or E-mail for Product Information:

KASCO MARINE, INC.
'|(‘Ma§|(‘20' 800 Deere Road, Prescott, Wi 54021 (). Toll-Free 877-628-6115  Phone 402-373-2211 ‘l

Phone (715) 262-4488 © Fax (715) 262-4487 SWEET CORN PRODUCTS, LLC * P.O. BOX 487 |
www.kascomarine.com e sales@kascomarine.com BLOOMFIELD, NE 68718 www.sweetcornproducts.com

Write in 795 Write in 830
JULY 2007 LAWN & GARDEN RETAILER 39



