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As with anything new or unknown,
there are a couple of myths about
water gardening that always seem
to come up when customers are

deciding whether or not to buy or install a
water garden in their backyard. I’d like to help
you dispel those myths by explaining why they
are just that — myths.

TOO MUCH MAINTENANCE
When customers initially inquire about a

water feature, the first question they usually ask
is, “How much maintenance is this going to
require? I’ve heard the horror stories. Is it really
worse than a swimming pool or a hot tub?” In
reality, the required maintenance for a well-con-
structed water garden is next to nothing — nada
— in comparison to a pool or a hot tub.

When you tell prospective customers this,
they can hardly believe it. They may think
you’re stretching the truth, but if you explain
exactly how the five elements of an ecosystem
complement each other (see sidebar below)
to create a clean and healthy pond, it begins
to sink in. As you describe how their water
will be crystal-clear after three or four days
and how they’ll see and feed their fish with-
out green hazy interference, they start to

think, “Hey, maybe this guy’s telling the truth
after all. It kind of makes sense.” The only
real maintenance issues with a properly built
pond are the weekly skimmer filter cleanings
and one annual cleanout. It’s less work than
mowing the lawn.

TOO EXPENSIVE
The next big issue is, of course, the cost. “It

may be easy to maintain, but is this thing going to
cost me an arm and a leg?” Actually, the average
cost of a beautiful, natural, living pond, including
a waterfall, is about the same as a hot tub.

Naturally, there are a variety of factors that
go into making up the total cost of a pond,
including the size, layout and any extras such as
a second waterfall, more lights in the pond bed
or a longer stream. But the standard 11- x 16-
foot pond falls into the same financial ballpark
as the average hot tub.

WHAT ABOUT FISH 
AND MOSQUITOES?

A couple of other issues that come up on a reg-
ular basis include what to do with fish in the win-
ter and mosquitoes in the summer. The spread of
West Nile Virus has created some negative publici-
ty for outdoor ponds, but it doesn’t have to. You

Bacteria. Beneficial bacteria live off excess nutrients in the water garden — the same nutrients that algae live on. If the more aggressive bacteria are
colonizing, growing and using nutrients, there’s almost nothing left for the algae to grow.

Rocks and Gravel. Rocks and gravel in a pond not only make it look more natural and protect the liner from the sun’s ultraviolet rays, they also provide
additional surface area for more bacteria to colonize.

Plants. Plants help make a water garden look more beautiful and natural by softening hard, rocky edges. But they serve other important purposes not
apparent to the eye. Lilies and other floating plants shade the water surface while marginals, like cattail and rush, absorb excess nutrients from the
water — both discouraging the growth of algae. Plants also provide hiding and egg-laying places for fish, frogs and other animals.

Fish. Fish play an important role by eating algae, helping to keep it in check. Koi more than 10 inches in length, when not over-fed with commercial fish
food, will effectively graze on the algae in the pond.

By taking all five elements of an ecosystem and mixing them in the proper proportions, pond water will be naturally crystal-clear without having to
resort to artificial means.

Educating your customers gives them the
confidence to dive into water gardening.
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simply need to educate customers about the importance of
water movement. Moving water will keep ice from completely
freezing over a pond and will discourage mosquitoes from lay-
ing eggs, as mosquitoes are attracted to stagnant or still water,
not constantly moving water like in a stream or waterfall. 

To ensure that enough movement is created in your cus-
tomers’ ponds, suggest that they place a small pump on the
first shelf of the pond so it bubbles at the water’s surface;
that they install a decorative, water-spewing fountain; or
that they create a stream that empties into the pond. In the
winter, the bubbling action will maintain a hole in the ice,
allowing oxygen to get into the system, and gases to escape.

In the summer, the movement will be enough to deter mosquitoes. If
mosquitoes do find a place in a water garden to lay their eggs, the fish
will do a great job of keeping them cleaned up. Mosquitoes make a
delicious meal.

THE DO-IT-YOURSELFERS
The do-it-yourselfers will need a little more than you just squelching

their fears of an excess mosquito population.
Customers who are interested in buying the pond
kit from you and installing it themselves will
need your expertise, both about how to install
the pond as well as which products will work
best for them. It’s critical that you supply them
with quality materials; most importantly, the kit
you supply should contain every part the cus-
tomers will need to construct their pond the
right way. The instructions have to be straight-
forward and easy to follow. If they’re overly tech-
nical, you’ll end up with a series of problems that
could have been avoided.

A pond kit that is complete in every conceivable way, with user-friendly
instructions and a simple recipe, will ensure that your customers can suc-
cessfully build their own water garden. These happy customers will likely be
back to buy fish and plants from you. Their happiness is important to you.

THE HUB OF THE HOME
If you took a tour of 100 do-it-yourself ponds in your area, you’d proba-

bly see 100 unique works of art that reflect the preferences and creativity
of the people who designed and built them. You’d probably also see 100
happy customers who love their ponds and name their fish. They also
probably drink their morning coffee and read their newspaper by their
pond. It’s almost uncanny how the pond becomes the geographical hub of
the home. It’s where people entertain, relax and after a while, in a very
real sense, it’s where they live.

So should ponds and water features be an important part of your retail
business? Yes! Ponds have the potential to substantially contribute to your
bottom line. And if you add in all the related landscaping that results
from a pond installation, you’ll see why so many retailers are getting their
businesses involved in this category.

Greg Wittstock is the president and CEO of Aquascape Designs Inc., Batavia, Ill. For more
information about organic pond care, pond installation or answering customer concerns
about water features, call (800) 306-6227 or visit www.aquascapedesigns.com.

Birdbath
This classic birdbath is new for the
2003 season. The cast stone basin
removes easily to transform the
pedestal for other functions such as a
gazing globe holder. KC Art Statuary.
(888) 261-3929. Write in 1414

Electrical system 
The Power Control Center allows the flexibility of installing a
pond where no electricity is available. Safety-protected with a
built-in GFCI, the Pond Control Center features a 50-foot, 12-
gauge power cord, line voltage and low-voltage timers, and
weather-resistant construction for safety and durability. This
system is also an excellent, safe and convenient way to power

other outdoor items such as holiday lighting. Cal Pump. (800)
225-1339. Write in 1415

Bactericide
This new Fish and Koi Protector can eliminate disease-causing
bacteria such as Aeromonas and Pseudomonas from fish ponds. It
works to reduce pathogens in pond water and naturally treat fish
with fin and tail rot, hole-in-the-side and other diseases without
hurting other fish or killing beneficial bacteria. With regular use of
the protector it will dominate the pond, causing less invasion of
bacteria. Clear Pond. (805) 389-8131. Write in 1416

Pond liner 
This new AquaWeve is an
innovative, lightweight, ver-
satile pond liner. AquaWeve
sel ls well  because it  is
extremely affordable and
has proven, unbeatable
strength. Prefabricated to

your specifications, AquaWeve can be used on large, commercial pond jobs or average-
sized, residential water gardens. All AquaWeve liners feature a 20-year warranty. Yunker
Plastics Inc. (800) 236-3328. Write in 1417 ç
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